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Summary 
Andrey Kolosok  

 
CORPORATE SOCIAL RESPONSIBILITY OF TOURISM ENTERPRISES 

This paper investigates the scientific and practical basis for the implementation of CSR activities of modern 
tourism business and the formation of appropriate corporate strategies in order to study sustainable development. 
The measures to increase the level of social responsibility in business travel companies and major components of 
their internal and external CSR policy. The analysis of the basic research on the nature and mechanism of 
implementation of CSR in the tourism business . 

Keywords: corporate social responsibility , social responsibility in the tourism business , the strategy of 
social responsibility , corporate social policy. 
 


